
SAS & WebAnalytics



The need of web analysis.

Needs have shifted to business 
reporting , pinpointing the effectiveness 

of promotional campaigns , measuring 

ROI, and analyzing process and to 
delivering those facts to content owners in a 

clear manner .



New SAS sites vision



WebAnalytics and The multi
SAS platform challange
• New technical platform
• 32 local sites
• 4 airlines (+ Spanair + SAS group airlines)
• 12 languages
• 3 booking engines
• 2 hosting suppliers
• Limited web analytics experience
• New Content Managment System
• 4 main site manager + 60 users



The 5 discoveries since sites 
depolyment

• 1st : Site scope, move from information to sales
• 2nd : Conversion rate, funnel and look-to-book 

ratio
• 3rd : The Origin and Destination drilldown
• 4th : Business trends
• 5th : Online Marketing spending & ROI
• 6th : SEO performance and PPC optimization



Site scope, move from information to 
sales



Funnel and conversion rate 
(availability reload)



Product, origin and destination



SAS Business trends

?



Online marketing
Successful email + banner activity



Search engine

Organic

Paid


